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Presenter Notes
Presentation Notes
first we are going to talk about the timeline of our social media 

it can be broken up into three main time zones 
2016-2022
2022-23
2024 and beyond 



2016- 2 0 2 2

Presenter Notes
Presentation Notes
our instagram started in 2016


it was understandable to have less than stellar pictures in 2016 and to take advantage of clip art at the time 
phone cameras were terrible and things like canva were not really a thing yet. 
the problem was our social media did not evolve with the times. 
it continued  to use blurry, pixilated uninteresting clip art, fewer and fewer  pictures. and what pictures that were used, were of a particular cat and it did not matter what day it was for it to be caterday 

because of the this, the social media looked more and more dated, disconjointed and besides a few posts showing some of our new books or the book display for the month, you may not know it was an account for a library, this is made even worse by the fact the old profile picture used to be of a pink stuffed dog, the "mascot" shelfie that happened to be in front of books and 
it also did not come up when doing a search for lmu library .

          



Presenter Notes
Presentation Notes
I  took over in officially in May of 2022 after the person that was previously running the social media left her position

before i started posting i 
did research of other libraries 
such as walters state, milligan, utk, and a few others 

created a schedule for the year
officially started posting in july of 2022
i had it list it out by weeks for the full year
i had databases i wanted to promote 
librarians i wanted to feature on 
random ideas i wanted to do 
and the goals i wanted to meet



expectations vs limitations 

52 p o s t s  fo r ye a r

m o re  co h e s io n

n o  c lip  a rt  o r ca t  p ic t u re s

u se  s t o rie s  an d  re e ls  

p ro m o t io n  o f t h e  lib ra ry 

t im e  

la ck o f p a rt ic ip a t io n  

c re a t ive  b lo cks  

co llab o ra t io n  

n e w re sp o n sib ilit ie s  

Presenter Notes
Presentation Notes

after that 
I officially started posting in july of 2022
but i had a lot of limitations compared to my expectations of running the accounts 
i first had 
expectations from my director  
52 posts/stories for the year 
12 archive posts 
24 database promotions
24 information info lit posts 

i also had
personal expectations
no more cat photos every other post or pixilated clip art

engagement increase 

more cohesion
promotion of the library spaces and other resources 
use of stories and reels 


limitation
creative stumps
lack of participation from particular staff members  
time  
lack of collaboration 
and new responsibilities were added to my workload  


 



2022 - 2 0 2 3

Presenter Notes
Presentation Notes
once i started i was able to make the changes i wanted to make 
high quality pictures and 
 made sure they all had the same filter 
no cat photos or clip art and i was able to promote databases and the library in an more engaging way 
      
started using canva 
i was using reels and story functions
i had highlights of different things like new books and databases  
changed the profile picture from a pink stuffy "mascot" shelfie to the current profile picture 

356 to 448 followers in a year
i was seeing an increase in likes on particular posts 
was doing great was able to meet the goal of 52 posts the first year  but I kept on having less and less time for it so by the time molly started in 2024, i was doing the bare min. 
display posts, hour changes, and the occasional creative post like when barbie/oppenheimer were popularr but doing the social media alone, i was not able to meet the full potential of canva, reels, stories, or story highlights 



2024

Presenter Notes
Presentation Notes
so this brings us to 2024 and beyond! molly has started with us and we decided to do an overhaul once again, but this time we were able to collaborate and get to the full potential that i was originally aiming for when i took over the task of running the social media 



Ab o u t  
Re b ran d in g

Presenter Notes
Presentation Notes
6. Future Endeavors & Goals


* canva org
* possible new logo
* raising engagement



Be n e fit s  o f Re b ra n d in g  t h e  Lib ra ry 's  
So c ia l Me d ia  Id e n t it y

• Mo d e rn iza t ion : Presents a more up -to -date image to stay relevant and 
attract younger audiences.

• Increased Visibility : Enhances visibility by using current design trends and 
consistent visuals.

• Mission Alignment : Reflects updates in mission, values, and services to 
accurately represent goals.

• Audience Engagement : Aligns identity with audience preferences to boost 
engagement.

• Competitive Edge : Helps the library stand out and attract community 
attention.

• Trend Adaptation : Keeps content and style appealing by adapting to 
changing social media trends.

Presenter Notes
Presentation Notes
1.) Rebranding can help the library present a more modern and up-to-date image. This is important for staying relevant and attracting a younger audience who may engage more actively on social media.

2.) A refreshed social media identity can increase the library's visibility. This includes using current design trends, updating logos, and ensuring a consistent and appealing visual presence across platforms.

3.) If there have been changes in the library's mission, values, or services, rebranding can help reflect these updates in the social media identity. This ensures that the online presence accurately represents the library's goals and objectives.

4.) Rebranding provides an opportunity to reassess and understand the target audience better. By aligning the social media identity with the preferences and interests of the audience, the library can enhance engagement and interaction.

5.) Libraries, like other organizations, operate in a competitive environment. A refreshed and well-crafted social media identity can help the library stand out among competitors and attract more attention from the community.

6.) Social media trends evolve rapidly. Rebranding allows the library to adapt to these changes, ensuring that the content and style remain appealing and in line with current user expectations.











Arch ivin g Po s t s

Presenter Notes
Presentation Notes
with the second overhaul, we wanted to also declutter the account. so slowly we having been archiving old posts. we did not want to lose these posts entirely by deleting them, so that is why we are archiving them. some of the old posts include valuable information for example, we were able to host a book fair at our library after several years and with a new person overseeing the process, we were able to visualize better how to set up the event based on old posts.



Co llab o ra t ive  
En gage m e n t

Presenter Notes
Presentation Notes
4. Collaborative Engagement



En g a g in g  c o lla b o ra t iv e ly  w it h  c o lle a g u e s  fo r  
lib ra ry  s o c ia l m e d ia  is  im p o rt a n t  b e c a u s e :

1.) Dive rse  Pe rsp e c t ive s

2.) Co n s is t e n cy an d  Co h e s io n

3.) Sh a re d  Wo rklo ad

4 .) Skill En h an ce m e n t

5.) Im p ro ve d  En gage m e n t

6 .)Pro b le m -So lvin g

7.) Co m m un it y Bu ild in g

8 .) In cre a se d  Re ach

Presenter Notes
Presentation Notes
Diverse Perspectives:
-Broader content variety.
-Creative solutions.

Consistency and Cohesion:
-Unified voice.
-Coordinated efforts.

Shared Workload:
-Manageable responsibilities.
-Continuous coverage.

Skill Enhancement:
-Leveraging team strengths.
-Learning opportunities.

Improved Engagement:
-Enhanced audience interaction.
-Interactive content.

Better Problem-Solving:
-Collective brainstorming.
-Diverse solutions.

Community Building:
-Unified team effort.
-Comprehensive outreach initiatives.

Increased Reach:
-Broader network.
-Amplified promotion.
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i had it list it out by weeks 
i had databases i wanted to promote 
librarians i wanted to feature on 
random ideas i wanted to do 
and the goals i wanted to meet





Co lle a g u e  En g a g e m e n t : Exa m p le s





Dat ab ase  De m o  
Vid e o







Fu t u re  
En d e avo r
s

Presenter Notes
Presentation Notes
4. Collaborative Engagement



Presenter Notes
Presentation Notes
*Importance of Institutional Brand Visibility*

-Recognition and Identity: Reflects LMU’s unique characteristics and reinforces its identity.
-Consistency: Builds a cohesive and professional image across platforms.
-Engagement: Attracts attention and increases interaction on social media.
-Brand Loyalty: Evokes pride and loyalty among students, alumni, and staff.
________

*Effectiveness of Using a Vector Image of the Carnegie-Vincent Library*

-Historical Significance: Highlights LMU’s heritage.
-Visual Appeal: Maintains quality across formats.
-Timeless Design: Combines classic and modern elements.
-Versatility: Adapts easily for various uses.
- Storytelling: Conveys LMU’s educational commitment and history.





Presenter Notes
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5. Establishing Style



In cre a s in g En gage m e n t  an d  Co llab o ra t io n   

Presenter Notes
Presentation Notes
not only do we want to increase engagement from followers but we also hope to increase engagemnt amoung unveristy departments, such as student services, tutoring, and the art program, we would also like to increase engagement on who runs the account such as other librarian that have an interest or student workers to create posts that they would think are interesting 



Han n ah  Bran d o n  
h an n ah .b ran d o n @lm un e t .e d u

Mo lly Cro ss  
m o lly.c ro ss@lm un e t .e d u
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